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We aim to establish a network between museums which have sports heritage 
collections and which are directly or indirectly related with the sports theme. We also want 
to highlight all sports and sportive activities via collections and social practices and bring this 
topic to the light. This 4th workshop, which takes places online due to the pandemic, is 
realised in collaboration with ICOM Colombia, and aims to extend our network and project 
to South America. 

 

Participants :  

- Burçak Madran, Chair of ICMAH (burcakmadran@gmail.com) 

- Marie Grasse, Director and curator of the National Sports Museum, 

France (marie.grasse@museedusport.fr) 

- Eloy Altuve Mejia (eloyaltuve@hotmail.com) (Dr.), Centro Experimental 

de Estudios Latinoamericanos 

- Felipe Arocena (arocena@cienciassociales.edu.uy) 

- Maria Cristina de Azevedo Mitidieri (Dr.), Museology and Heritage 

researcher (cristinamitidieri15@gmail.com) 

- Claire Vasdeboncoeur, Head of exhibitions at the National Museum of 

Sports and associated to the INPS project  

(claire.vasdeboncoeur@museedusport.fr) 

-   



 

 

Report on 

SOUTH AMERICA: A FIELD OF SPORTS CULTURE  
December 15th 2020, zoom 

 

We will see in this exchange that sport can be considered as an 
unavoidable and founding element of our societies, whatever the continent. 

Practitioners or supporters, professionals or amateurs, sport uniquely affects 

each individual. If sport is a strong element of culture and our societies, it has 
become a subject of scientific study in its own right. As the fine arts, music, 

literature, sport is a discipline in its own right, with its heritage and its research.  
 

Sport is a playful and professional activity, but it is also a reflection of our society. 
In this context, sports games have a very specific stake, that of being the best, 

but also of freeing oneself from the constraints of a sometimes too heavy power, 
a weight of habits, ... It also allows us to experience emotions, those of the fans 

during a World Cup, the first of which, let's remember, took place in Uruguay in 
1930, to have the sensation of running alongside Jesse Owens and to share his 

glory in the difficult context of the Berlin Olympics in 1936, or to live the claim 
of the Black cause in the United States of America in the gesture of Smith and 

Carlos at the Mexican Olympics in 1968...  
 

In all cases, this feeling is the fruit of joys and sorrows. It is nourished by 

past and present events. In fact, it is a conquest of collective memory. 
 

 
Marie Grasse 

Sports Museums Working Group Coordinatoor 

  



 

• Eloy Altuve Mejia, “Sport as an object of study and research in Latin America and 

the Caribbean: from indigenous games to modern sports” 

The technical and statistical focuses on sports studies in Latin America and 

the Caribbean, and in the 1970s the cultural perspective entered. In the 90's, 

the critical-analytic-totalizing eruption, considers that modern sport is 

organically-institutionally formed in the West in the first half of the 20th century 

and penetrates the continent displacing historically created games 

(autochthonous indigenous and mestizo). It is part of the State policy and it is a 

scenario where the region has very little POWER: economic, because the income 

produced by the sporting event is concentrated in the transnational companies 

that organize-manage, sponsor, disseminate and endow it, mainly from the 

United States. Europe, Japan and China, with a significant appropriation of 

income by the sports government, led by the IOC and FIFA; competitive, because 

in the 1896-2016 Olympics he obtained 706 (4.51%) medals and in the 2006-

2028 World Cups he occupied three (18.75%) of the 16 semi-final positions, did 

not reach any championship and in 2018 he was not among the semifinalists. 

The challenge is to build a public policy for leisure and free time to live well, 

made up of playful, recreational, physical education, sports (aimed at obtaining 

economic and competitive power), artistic-cultural and environmental 

dimensions. 

 

• Felipe Arocena, “The meaning of soccer in Uruguayan society” 

As happened in Brazil and Argentina, soccer came to Uruguay in the second 

half of the 19th century, from the hand of British immigrants. In the Uruguayan 

case, those who introduced it carried out tasks of responsibility in the English 

companies that operated in the territory and that, before soccer, had brought 

cricket. The first disputed football match of which there is reference was in 1880 

and in those years the games were between the English residents of Montevideo, 

or between these and the British sailors who were stationed on the large ships 

in the port. During the first twenty years in our country only English foreigners 

and their children played soccer, that is, the elite of the elite, or the sportmen. 

No garra, much less charrúa.  

 

 How did this curious process of football transfiguration take place, which, 

from being a totally foreign sport, comes to mean a central part of Uruguayan 

identity, appealing even to the most indigenous? How did this sport adapt to the 

customs of the country? How was it massified? In short, what is the meaning of 

soccer in Uruguayan society? This proposal is based in interviews, in a specific 

national survey for this purpose, and in the support of historical interpretations. 

 

 



 

• Maria Cristina de Azevedo Mitidieri, “Sports Museums in Brazil” 

In the context of my ongoing PhD research, focused on sporting heritage and 

sports museums, this presentation aims to give an overview of sports museums 

in Brazil through the gathering and analysis of data obtained online. From the 

definition of this class of museums, the presentation of the parameters adopted 

by this investigation - regarding the understanding of certain cultural institutions 

as “museums”, in view of the definitions of ICOM and the national legislation -, 

and the presentation of the data sources that were used, It seeks to answer 

questions such as: How many sports museums are there in Brazil? Where are 

they situated? What sports do they present and what kind of collections do they 

maintain? How are they configured in terms of institutional model and 

management? How do these museumsand their collections are communicated 

online? The first results obtained indicate that, in the universe of Brazilian sports 

museums, the private institutions whose central theme is football prevail. These 

results acquired will be analysed regarding the Brazilian museological scene and 

the Brazilian sportive history and its economic and social context. 

 

• Claire Vasdeboncoeur, “The French National Sports Museum, 

introduction in a few figures” 

Founded in 1963, the National Sport Museum is the only national museum on 

the theme of sport in France. It finally has a showcase worthy of its immense 

collections of around 45,000 objects and 400,000 documents and archives. 

 

Main missions :  

- Contribution to the progress of knowledge and research 

- Conservation, protection and restoration of the State's cultural assets 

- Study and presentation to the public of the practice of sport and related 

heritage 

- Enhancement of national collections, protection and restoration of the 

State's cultural assets 

- Implementation of education actions on the practice of sport for all 

- Main collection types 

- 60% graphic arts and fine arts (posters, paintings, drawings, sculptures, 

decorative arts...) 

- 15% sportswear and equipment 

- 15% awards and insignia (trophies, medals, etc.) 

- 10% popular arts and traditions, philately, etc. 

 

 



 

“La Grande Collecte”, a model of collaborative synergies centred around sporting heritage: 

The example of Euro 2016 

In 2015-2016, the National Sport Museum directed a major national collection operation, 

the first of its kind in the sports world, in collaboration with museums and institutions 

located in UEFA Euro 2016 host cities. The museums of the 10 cities that welcomed the 

competition were invited to take part in this project in order to gather personal accounts 

and/or collections during the competition from supporters of the clubs that normally reside 

in the stadiums. 

Many exhibitions were produced jointly or concurrently with this big collection operation on 

the theme of football supporter culture. The digital portal for the collections of France's 

museums, Joconde7, was dedicated to this operation and displayed all the objects and 

personal accounts gathered. They were then added to the collections of the National Sport 

Museum, contributing to enriching the History of sport in general and the Memory of football 

in particular. 

 

A few examples of exhibitions organised during Euro 2016 : 

The LOUVRE LENS 

This exhibition, which included objects and personal accounts by Racing Club de Lens 

supporters, documented local residents' attachment to the club. It also provided an 

opportunity to explore the status and nature of the exhibits collected, certified by the club 

or made by the supporters. Some of them were added to the collection of the National 

Sport Museum in Nice8.  

 

GADAGNE MUSEUMS, Lyon 

Co-produced by a European network of urban history museums, Divinement foot ! ("Divine 
football!") was an exhibition about the contemporary sociology of football held during UEFA 
Euro 2016. Amsterdam, Basel, Bremen and Lyon, then Luxembourg, Barcelona and 
Moscow: the museum of each city that co-produced and hosted the exhibition also told the 
story of this football phenomenon in its city. The exhibition described the ties between the 
worlds of football and religion in many countries. These connections are sometimes obvious, 
sometimes more subtle9. 

The National Inventory of Sporting Heritage, a large-scale international operation 

Driven by the actual growing popularity around major sporting events, National Museum of 

Sport aims to create a national inventory of sporting heritage in all its diversity and 

complexity. 

 

7 http://www2.culture.gouv.fr/documentation/joconde/fr/pres.htm  

8 https://www.louvrelens.fr/exhibition/rc-louvre/ 

9 https://www.gadagne-lyon.fr/mhl/divinement-foot  



 

At the dawn of the 2024 Olympic Games organised in Paris, it is crucial to bring French 

sporting heritage but also international sport heritage to light and reveal its richness through: 

- Arts, photographs and graphism creations;   

- Testimonies of sports phenomenon in the history of society 

- Champions and athletes’ history thanks to their equipment and memories 

- The history of physical and sports practises 

- The history and technical evolution of equipment and outfits 

 

This process has to be collective in order to present the variety of national collections 

around sport, its values and inspirations. The National Museum of Sport propose to promote 

the world sports heritage: the history and development of sport are part of the living together 

in cities without forgetting the creation and art that has existed for more than a century. The 

large popularity and strong media coverage of major sports events suggest the possibility of 

experimenting an innovative and participatory diffusion-collect of the sports heritage. This 

innovation will be based on numerical tools allowing knowledge and observation of its rich 

heritage.  

The valorisation of collections around a heritage that has been lacking of legitimacy and 

visibility is timely and opportune. It will allow to discover the diversity of the collections of the 

world (archaeological, ethnological, historical, artistic, scientific, …) around sport and its 

representation, etc. 

The aim is to make every institution contributing and bringing their visions on this unique 

project of sports heritage promotion. Indeed, it’s important to federate around a promising 

and citizen-oriented project chiming with contemporary concerns. 

- Create a major action of culture all over the world 

- Set up synergies’ collaborations between museums 

- Organize a collaborative inventory attracting a large public on the constitution of the 

memories of the "heritage communities". 

- Reveal and promote the collections dedicated to the sports heritage, art work, 

objects, archives, photographs but also intangible heritage like video, song, 

testimonials, gestures  

- Extend and enrich the documentation of collectibles. 

- Reach new publics and actors for heritage and heritage institutions (museums, 

libraries, archives) around sports through a digital tool. 

- To use the digital tool to reach new audiences and heritage actors, and the heritage 

institutions on the topic of sport 

The diffusion will concern the entire world because of the numerical diffusion. The 

inventory of art work, objects, memories or literature will mainly concern the museums, 

archives, libraries. 



 

The operational guide will be the National Museum of Sport in Nice, a “Musée de France” 

under the supervision of the Ministry of Sport. A MNS referent will collect all data exports 

from each institution and will be linked to the referent of the contributing institution; finally, it 

will feed the database. 

A scientific comity will be set up to follow this project until the term (evaluation included). 

The diffusion on the website of the collected data is moderated by a device to be defined. 

The data are valued on the site by the scientific managers of the institutions. 

An MNS referent will collect all data exports from each institution, will be in contact with 

the referent of the contributing institution, and will feed the database. 

The participating institutions: Publics museums | Private museums, private collections 

|Archives |Sports federations |Museums of clubs, federations | Artists 

 

The collection concerned: Fine Arts |Decorative Arts |Graphic Arts | Ethnological heritage 

|Archaeological heritage | Technical and scientific heritage |Furniture |Clothing | Equipment 

| Photographs | Intangible Heritage 

 

The digital sporting heritage library project  

The valorisation tool: Gallica Marque Blanche (GMB)  

Gallica is not only the digital library of France's national library, the Bibliothèque nationale de France 

(BnF), but also a distribution platform for the collections of 400 partner institutions which add to it 

daily. The BnF has proven experience in developing nationwide portals: 10 digital libraries have 

already been created and developed in GMB, such as La Grande Collecte 1914-1918.10 

 

Gallica is the go-to collective digital library, one of the largest in the world. 

In a spirit of openness and sharing, the BnF wanted its partners to benefit from its know-how by 

offering a white-label digital library: GMB. It allows partners to develop a collection portal with their 

own branding, based on a solid technical and functional foundation11. 

Since 2018, the Musée National du Sport has been the BnF's documentation partner for 

the "sports" collections.  It is also co-steering the programme for concerted digitisation and 

valorisation in Sport (2019-2024), whose monitoring committee is made up of 

representatives from the Ministry of Culture, the Ministry of Higher Education, Research and 

Innovation, the National Institute of Sport, Expertise and Performance (INSEP) and the City 

of Paris. This project aims to digitise a large portion of the national sporting heritage and 

make it available to the public ahead of the 2024 Olympic and Paralympic Games12. 

 

10 http://www.lagrandecollecte.fr  
11The "Gallica Marque Blanche" scheme has been nominated for the Victoires des Acteurs Publics 2020 awards, in the innovation 
category. Each year, these awards honour the best initiatives in the field of modernisation of public sector action. 
12 To this end, an initial call for initiatives was made in 2019. Our museum heritage is relevant to this call, since collections of posters, 

postcards, drawings, prints and photographs, as well as medals, sportswear, equipment, films and videos are among its areas of 



 

The GMB solution therefore enables us to valorise the sporting heritage 

digitised in the context of this call for projects. 

This portal provides a single-entry point for consulting national sports collections: 

digitised works, objects or documents belonging to our sporting heritage (rights-free or 

negotiated by the custodian institution with the rights holders) from the collections of all 

voluntary stakeholders. A powerful search engine will make them easy to access. 

About Gallica Marque Blanche here and here.  

 

About the digital library of sporting heritage developed with Gallica Marque Blanche  

- Free accessibility to the general public.  

- Remote consultation on any computer device.  

- A simple and advanced search engine.  

- Geolocation feature. A collaborative tool named L'Arpenteur enables the public to 

geolocate documents (places, subjects, etc.).  

- Complete notice on the item, along with one or more high-quality digital 

reproductions. Downloads of high-definition images can be allowed or blocked.  

- Specific access to notices (by geographical areas, themes...)  

- Editorial tools: themed features, focus on collections, tickets...  

- Enrichment and updating of the portal. 

 

A project team from the National Sport Museum 

As part of the project, the partner institutions will provide their metadata via standardised 

files (mostly in Excel) in accordance with BnF recommendations in order to avoid excessive 

data recovery by the Musée National du Sport, before they are forwarded to the BnF's 

services for integration. 

Alongside the BnF's team of computer scientists and developers who provide operational 

project monitoring to integrate data into the digital library, as well as hosting and website 

maintenance, a project team at the MNS will harvest and process the partner institutions' 

metadata before transferring them to the BnF for integration. 

Contact : patrimoine@museedusport.fr  

 

 

 

interest. https://www.bnf.fr/fr/appel-projets-de-numerisation-et-de-valorisation-concertees-en-sport-2019-2020#bnf-objectifs-du-

programme-de-num-risation-concert-e-en-sport 


